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SOCIALNOMICS







Facebook

LinkedIn

Blogsg

Twitter Digg

Your 
Y T b Fl k

Your 
Website

YouTube Flickr



Objections



Social media is not worth the risk.



If you’re not on social media  If you’re not on social media  If you’re not on social media, If you’re not on social media, 
where are you?where are you?yy



I don’t have time to manage I don t have time to manage 
profiles on all the social media 

sites out there.



√ Facebook
“Instead of using 

everything just because, 

√ Twitter
you’re better off picking 
only the things you like, 

th t ill  i   
Linked In

that will engage in a 
meaningful way, and 

use to provide value to 
YouTube

use to provide value to 
your readers.  

Ignore the rest ”
FourSquare

Ignore the rest.
~ Tucker Max



Inbound marketing is an investment Inbound marketing is an investment 
in your business, not a one time 

expense or experience.



The Impact of Going ViralThe Impact of Going ViralThe Impact of Going ViralThe Impact of Going Viral
∴The Whopper Sacrifice



Old SpiceOld SpiceOld SpiceOld Spice



Getting StartedGetting Started

∴Secure your brand

Getting StartedGetting Started

∴Secure your brand

∴Figure out your story∴Figure out your story

P   f    d  d  b d∴Put a face to your audience and your brand



Define and Measure Success

√Rankings have increased based on traffic and links

Define and Measure Success

g

√Social media users are actually engaging with your 
 d/  content and/or converting

√You’ve had more success on some sites than others√You ve had more success on some sites than others

√You increase awareness about a product that led to sales.



What do you need?

∴Content

What do you need?

∴Content

∴Interaction∴Interaction

∴Sha ing∴Sharing

f∴Crossover from online to in person 
relationships



Engage.  Genuinely.

√ Listen to what they’re saying

Engage.  Genuinely.

√ Listen to what they re saying

√ Listen to what they mean√ Listen to what they mean

√ L   h ’  b h  h√ Listen to what’s bothering them

√ Listen to what makes them happy. 



Facebook

iStrategyLabs



Be GenuineBe Genuine

∴Provide valued information

Be GenuineBe Genuine

∴Provide valued information

∴Build relationships∴Build relationships

INTERACT∴INTERACT



Don’tDon’t

∴Spam

Don tDon t

∴Spam

∴Flood your page∴Flood your page

∴Flood your followers∴Flood your followers

∴Become a fan/follower hoarder∴Become a fan/follower hoarder

∴Don’t assume your expertise – earn it∴Don t assume your expertise earn it


